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Dear Undergraduate Business major: 
 
Welcome to the Department of Business!  We are delighted that you have selected one 
of our program’s majors as your specialty, and we look forward to working with you over 
the next few years.  This handbook is designed to assist you by (1) providing 
information about the Department of Business (DOB) and the requirements for your 
major and (2) anticipating and answering any questions that you might have.  Of course, 
you can also contact any of the faculty listed on page 2 or the department internship 
program coordinator, Georgette Lopes, for more information and assistance whenever 
you need it. 
 
Please read the information packet carefully, and try to go over it again every semester.  
Together with your major advisor, you can use this handbook as a guide to help you 
plan your journey through the rest of your college years. In addition to general 
information about the DOB and a list of frequently asked questions, the handbook 
provides you with information about the required courses and a suggested schedule for 
taking courses in your major.  This handbook will be updated every year as the DOB 
changes its programs, so ensure that you always have the most recent issue of the 
DOB handbook. 
 
All of us in the DOB look forward to getting to know you better.  You have been admitted 
to the DOB because we believe that you have the motivation, talent and ability to 
succeed in any of our program majors.  We look forward to helping you achieve your 
goals. 
 
Best wishes for a wonderful year! 
 
Sincerely, 
 
 
The Department of Business Faculty 
2009 – 2010 Academic year 
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DEPARTMENT OF BUSINESS 

Ely Center, Room 201 
Phone (202) 651-5312 voice/tty/vp 

Fax (202) 651-5516 
http://business.gallaudet.edu/ 

 

Department Personnel Contact Information 

 
Department Chair 
 

Khadijat Rashid, Ph.D.; Professor of Economics 
Khadijat.Rashid@gallaudet.edu    Ely 203 

  
Department Secretary 
 

Chardae Jenoure, Administrative Secretary    
Chardae.Jenoure@gallaudet.edu    Ely 201 
 

Internship Program  
 
Georgette Lopes, Internship Program Coordinator    Ely 233 
Georgette.Lopes@gallaudet.edu 
 
Department Faculty 
 
Isaac Agboola, Professor of Computer Information Systems  
Dean, College of Liberal Arts, Sciences and Technologies 
Isaac.Agboola@gallaudet.edu     HMB S242F 
 
Karen Alkoby, Ph.D.; Assistant Instructor of Computer Information Systems 
Karen.Alkoby@gallaudet.edu     Ely 208 
 
Thomas Baldridge, MBA, JD; Professor of Business Administration 
Thomas.Baldridge@gallaudet.edu    
[On leave Academic Year 2009-2010] 
 
Stephen Chaikind, Ph.D; Professor of Economics 
Stephen.Chaikind@gallaudet.edu     Ely 236 
 
Emilia Chukwuma, MS, CPA; Associate Professor of Accounting 
Emilia.Chukwuma@gallaudet.edu    Ely 211 
 
Kari Clark, MS; Adjunct Instructor of Business Administration 
Kari.Clark@gallaudet.edu      Ely 232 
 
Alok Doshi, MBA; Instructor of Business Administration 
Alok.Doshi@gallaudet.edu      Ely 234 
 

mailto:Khadijat.Rashid@gallaudet.edu
mailto:Chardae.Jenoure@gallaudet.edu
mailto:Georgette.Lopes@gallaudet.edu
mailto:Isaac.Agboola@gallaudet.edu
mailto:Karen.Alkoby@gallaudet.edu
mailto:Thomas.Baldridge@gallaudet.edu
mailto:Stephen.Chaikind@gallaudet.edu
mailto:Emilia.Chukwuma@gallaudet.edu
mailto:Kari.Clark@gallaudet.edu
mailto:Alok.Doshi@gallaudet.edu


 Page 5 of 58 

 

Reed Gershwind, MBA; Instructor of Accounting 
Reed.Gershwind@gallaudet.edu     Ely 212 
 
Marie Ogork, MBA; Instructor of Business Administration 
Marie.Ogork@gallaudet.edu     Ely 235 
 
William Sloboda, MBA, CPA; Associate Professor of Accounting 
William.Sloboda@gallaudet.edu     Ely 209 
 
Samuel Swiller, MBA; Adjunct Instructor of Economics 
Samuel.Swiller@gallaudet.edu     Ely 237 
 
Qi Wang, Ph.D.; Associate Professor of Computer Information Systems 
Qi.Wang@gallaudet.edu      Ely 210 

Department Resources 

 
Accounting/Computer Labs:    Ely 202 B, C, D and 206 
 
Conference Room:     Ely 207 
 
Student Study Lounge:    Ely Center 2nd Floor Lounge Area 
 
Graduate Assistant/Visiting Faculty:   Ely 202A 
 
Internships (see Georgette Lopes)  Ely 233 
 
Evening Accounting Lab Hours in Ely 202D with qualified and experienced Accounting 
tutors 
 
Each Department faculty member has a paid Teacher’s Aide to help in the classroom, 
provide tutoring for courses taught, and help with course management.  TA’s are all 
business majors who are interested in working with faculty members and learning more 
about their areas of interest.  If you are interested in serving as a TA, please contact the 
department secretary, Chardae Jenoure, whose contact information is above. 
 
Academic Initiatives 
 
The Department has several other ongoing academic initiatives including the following: 
 

- An Investment Club in conjunction with the BUS 353: Investments class 
(coordinated by Professor Chaikind) 

- Collaboration with Deaf Space and Community Re-Integration (coordinated with 
Hansel Bauman, Gallaudet’s Director of Campus Design & Planning) 

- Microsoft Certification program (coordinated by Associate Professor Qi Wang) 
- Faculty foreign study grant led by Professor Rashid 

 
Website:             http://business.gallaudet.edu/ 
 
 

mailto:Reed.Gershwind@gallaudet.edu
mailto:Marie.Ogork@gallaudet.edu
mailto:William.Sloboda@gallaudet.edu
mailto:Samuel.Swiller@gallaudet.edu
mailto:Qi.Wang@gallaudet.edu
http://business.gallaudet.edu/
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 ABOUT GALLAUDET UNIVERSITY 

 
History 
 
Gallaudet University originated in 1856 with a school for deaf and blind children.  In 
1857, Congress incorporated the Kendall School as the Columbia Institution for the 
Instruction of the Deaf and Dumb and the Blind.   It was not until 1864 when Abraham 
Lincoln signed the Congressional Bill allowing the school to grant degrees in liberal arts 
and sciences.  Edward Miner Gallaudet was the president of this institution and college. 
 
In 1894, the school was renamed Gallaudet College.  In 1986, the Education of the Deaf 
Act was passed bestowing university status upon Gallaudet.  In 1988, the Deaf 
President Now movement began leading to Dr. I King Jordan to become the first Deaf 
President of the University.  Phillip Bravin became the first deaf chair of the Board of 
Trustees.  Alan Hurwitz has taken over for Robert Davila starting in January of 2010 as 
the new President of the University. 
  
More information about Gallaudet’s history can be found at 
http://aaweb.gallaudet.edu/About_Gallaudet/History_of_the_University.html 
 
Accreditation 
Gallaudet University is accredited by the Commission on Higher Education of the Middle 
States Association of Colleges and Secondary Schools.  Additionally, the Department of 
Business is accredited by the Association of Collegiate Business Schools and 
Programs, and many educational departments are also accredited by their respective 
governing bodies. 
  
More information about university and departmental accreditation can be found at 
http://aaweb.gallaudet.edu/About_Gallaudet/Accreditation.html 
http://www.acbsp.org/p/st/ld/&sid=s1_025about 
 
Gallaudetôs Goals and Beliefs 
Gallaudet’s goals and beliefs are guided by its formal statements of mission, vision, 
strategic goals, EEO/Nondiscrimination policy and its Credo. 
http://aaweb.gallaudet.edu/About_Gallaudet/Mission_and_Goals.html 
http://aaweb.gallaudet.edu/About_Gallaudet/Mission_and_Goals/Goals_Credo_and_EE
O_Statement.html 
 
Mission Statement  
 
Gallaudet University, federally chartered in 1864, is a bilingual, diverse, multicultural 
institution of higher education that ensures the intellectual and professional 
advancement of deaf and hard of hearing individuals through American Sign Language 
and English. Gallaudet maintains a proud tradition of research and scholarly activity and 
prepares its graduates for career opportunities in a highly competitive, technological, 
and rapidly changing world. 

Approved by the Board of Trustees November 2007 
 

http://aaweb.gallaudet.edu/About_Gallaudet/History_of_the_University.html
http://aaweb.gallaudet.edu/About_Gallaudet/Accreditation.html
http://www.acbsp.org/p/st/ld/&sid=s1_025about
http://aaweb.gallaudet.edu/About_Gallaudet/Mission_and_Goals.html
http://aaweb.gallaudet.edu/About_Gallaudet/Mission_and_Goals/Goals_Credo_and_EEO_Statement.html
http://aaweb.gallaudet.edu/About_Gallaudet/Mission_and_Goals/Goals_Credo_and_EEO_Statement.html
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EEO/Non-discrimination Policy 

As an equal opportunity educational institution, Gallaudet encourages applications from 
racial and ethnic minorities. Gallaudet is committed to a barrier-free environment and 
provides students who have physical disabilities (in addition to hearing loss) the 
assistance they need to participate fully in campus programs and activities. 

Gallaudet University is an equal opportunity employer/educational institution and does 
not discriminate on the basis of race, hearing status, disability, religion, color, national 
origin, age, sex, covered veterans status, marital status, personal appearance, sexual 
orientation, family responsibilities, matriculation, political affiliation, source of income, 
place of business or residence, pregnancy, childbirth, or any other unlawful basis. 

ABOUT THE DEPARTMENT OF BUSINESS 

 
The Department of Business is located on the second floor of Ely Center, with the main 
office in Room 201.  It is a unit of the Graduate School and Professional Programs 
(GSPP).  The Dean of GSPP is Dr. Carol Erting, and her office is located in Fowler Hall, 
Room 210. 
 
The Department of Business has a long and distinguished history at Gallaudet, having 
first been established in1955.  It offers undergraduate degree programs in the following 
fields: accounting, business administration, and computer information systems.  These 
programs are designed to prepare students for direct entry into a career in business or 
government or for graduate study in business administration, accounting, economics, 
information technology, law, public administration, or similar fields. 
 
Department of Business programs provide education about the highly complex and 
technical character of management common to all organizations.  Students are 
expected to develop an insight into basic tenets and analytical skills that will equip them 
to meet the needs and problems of diverse types of business organizations.  Students 
who plan to major in one of the Department of Business programs are encouraged to 
take BUS 101 in their freshman year and to declare their major in their sophomore year. 
 
The Department of Business is fully accredited by the Association of Collegiate 
Business Schools and Programs. 
 
Department of Business Mission 
 
The Department of Business (DOB) provides a comprehensive business education and 
experience to undergraduate students. The DOB prepares students with the knowledge 
and skills to successfully pursue challenging careers, graduate studies, and other post-
graduate endeavors.  The department has a strong commitment to bilingual education 
using American Sign Language (ASL) and English.  The DOB emphasizes excellence in 
teaching, learning, and assessment through the integrated use of technology, critical 
thinking and analysis, a national and international perspective, and practical hands-on 
learning opportunities both inside and outside of the classroom.  
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The Philosophy of the Department of Business 
 
President Calvin Coolidge said, “The Business of America is Business,” thereby 
reemphasizing the importance of the business enterprise to America, and indeed the 
world.  In the Department of Business, we strive to provide a comprehensive business 
education that will endow students with the skills to work in any managerial environment 
including small and large business firms, governments, and non-profit organizations.  
The required major core courses provide students with the foundational tools they need 
to understand how the different areas of business are interlinked, while the advanced 
major courses give students specific competencies in their chosen majors.  The DOB is 
student-focused, and we seek to provide students with a well-rounded program of study 
that will enable them to achieve success in their chosen professions after graduation.  
Most courses incorporate case analysis, extracurricular activities, guest speakers, 
and/or field trips.  The internship program provides opportunities for hands-on 
management experience.   Learning both inside and outside the classroom ensures that 
students receive a well-rounded education within the program. The capstone course 
that is required for all students in their senior year serves to integrate the various 
required courses and provide a thorough grounding in the field. 

DOB Program Goals and Objectives 

 
By the completion of their major program, students will meet all of Gallaudet’s general 
education learning outcomes.  In addition, students will: 
 

1. Be able to analyze common business problems using management theories, 
models and tools learned within the DOB, and come up with acceptable solutions. 

 
2. Possess knowledge of and ability to easily use Microsoft Office programs such as 

Excel, PowerPoint, Word, and Access. 
 

3. Understand the language of accounting and be able to read and analyze a variety 
of financial statements. 

 
4. Understand the economic factors that influence national and global trends. 

 
5. Integrate and apply classroom learning to real-world environments. 
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Department of Business Student Learning Outcomes 

http://business.gallaudet.edu/ 

1. Business Language & Communication ï 

Students will use American Sign Language (ASL) and written English to 
communicate effectively with diverse audiences in business related purposes and 
settings. 

ü Demonstrate competence expressing business communication in ASL and 
written English:  

 Select and use business terminology appropriately to specific fields of 
business (i.e., management, finance, operations, etc.). 

 Use such business terminology and media tools properly in diverse 
business situations (e.g., one-on-one interviewing or negotiations; team 
settings; and formal presentations). 

ü Demonstrate competence in business writing:  

 Choose appropriate words, phrases, and sentence and paragraph 
structure for business correspondence (i.e., letters, memos, reports, 
proposals, etc.). 

 Demonstrate adequate command of written English syntax and grammar. 

ü Demonstrate competence in receptive communication, and ability to comprehend 
written and signed material that uses business jargon and terminology.  

ü Present content coherently in business settings, which involves clarifying points, 
bringing together information in a well-organized way, and drawing logical 
connections among ideas. 

ü Demonstrate knowledge of and respect for national and cultural differences, by 
being able to see business situations from global and individual perspectives. 

2. Critical and reflective thinking, problem solving and analysis ï 

Students will summarize, synthesize, and critically analyze ideas from multiple 
sources of business and financial information in order to draw well-supported 
conclusions and solve organizational problems. 

ü Select relevant and varied sources of financial and business information, and 
accurately analyze their arguments, state their key points and recap supporting 
details. 

ü Demonstrate knowledge of, and experience with, the problem solving and 
strategic planning process and be able to analyze data for decision making 
purposes. 

ü Use critical thinking skills to analyze complex organizational issues, make 
informed decisions and solve real-life problems, modifying one’s approach as 
needed based on the requirements of particular situation. 

ü Show evidence of the ability to apply business theory to solving practical 
organizational problems and to bring together ideas to arrive at reasonable 
conclusions. 

http://business.gallaudet.edu/
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ü Understand the impact of external forces (economic, legal, social, political and 
global) on the organization. 

3. Identity and culture, self awareness, diversity issues, global business issues 

Students will understand themselves and their complex social identities, including 
deaf identities, in the context of diverse cultures within the organization. 

ü Demonstrate an understanding of self in the global business world, including 
one’s multiple social identities and the factors that contribute to the individual’s 
success and betterment of the community ( be able to identify which cultural 
identities you possess, how they are formed and how do they influence others). 
Within the deaf community this would include a focus on the spectrum of 
deafness including appreciating the range of acceptance of cochlear implants 
and other factors that affect one’s identity in the deaf community.  

ü Compare and contrast the perspectives of diverse cultures including ethnic, 
national and deaf cultures on various business issues and practices 
(organizational cultures and sub-cultures).  

ü Have the ability to identify and analyze competencies of various organizations, 
including those for-profit and not-for-profit. 

ü Be able to identify and analyze the interrelations within and among local, national 
and global organizations (understand the interdependency of organizations in 
global markets). 

ü Operate with civility inside and outside the classroom with a focus on 
professional etiquette and ethical behavior. 

4. Knowledge and inquiry, creativity, technology and technical skillsð 

Students will apply knowledge, modes of inquiry, creative thinking and technological 
competence to understand the decision-making process in business, and the 
rationale for it. 

ü Demonstrate competence in the basic concepts, methods, technologies and 
other tools used in business, including statistical, spreadsheet, quantitative and 
qualitative analysis. 

ü Demonstrate and communicate creative approaches to problem solving and 
substantial knowledge of at least one tool used in making business decisions 
through an independent project that involves intensive use of that tool. 

ü Develop information used in business planning and evaluation from various 
sources, including the internet, secondary databases, and other venues. 

ü Understand and access emerging trends and technological advances that will 
affect the marketplace in the future. 

5. Ethics & social responsibility 

Students will make reasoned ethical judgments, showing awareness of multiple 
value systems and taking responsibility for their actions within their organization.  
They will apply these judgments, using collaboration and leadership skills, to 
promote corporate justice and fairness in their local, national, and global 
communities. 
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ü Know how differences in values, beliefs, and priorities can lead to different 
business decision-making. 

ü Support ethical judgments with informed analysis/reasoning. 

ü Participate actively in developing sound ethical practices within their organization 
and spheres of influence. 

ü Understand the value of collaboration, work effectively in teams, and develop 
leadership skills. 

ü Develop awareness of social responsibility and participate actively in promoting 
such value both inside and outside of business organizations.  

ü Demonstrate intellectual honesty, professionalism, and integrity. Meet the 
professional standards of different business fields/discipline (such as CPA for 
accounting majors, etc.). 
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Admission into the Department of Business 
 
Students intending to declare a major in the Department of Business need to satisfy 
certain requirements in order to be admitted into the program.  Students considering a 
DOB major are encouraged to declare their major by their sophomore year in order to 
complete all requirements in a timely fashion. The following minimum list of criteria must 
be met for a student to be considered for admission: 
 
Requirements: 
 

1. A minimum cumulative GPA of 2.5.   
 

2. Completion of the application form, which is included in Appendix A and available 
for download at business.gallaudet.edu. 

 
3. A typed 750-word essay outlining academic background, work experience and 

career goals, and personal interests. 
 

4. Successful completion of GSR 102 or equivalent with a grade of C or better, 
before taking any DOB course except BUS 101 or CIS 101. 

 
5. Successful completion of BUS 101 and CIS 101 with grades of C or better. 

 
6. Two completed recommendation forms, one of which must be from a former 

instructor (does not have to be DOB faculty).  Recommendation forms are 
included in Appendix B and available for download at business.gallaudet.edu. 

 
 

Maintaining Good Standing in the Major 

 
1. Business majors must maintain a cumulative GPA of 2.5 or above both overall 

and in DOB courses, which include ACC, BUS, CIS and ECO courses.  
 

2. A business major may not retake a business course more than once.   
 

3. All students are encouraged to maintain a relationship with their major academic 
advisor and meet with their advisor at least once a semester. 

 
4. All students are required to complete at least one business-related internship 

after the declaration of their major. 
 
 
 

 

 

MAJORS 
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Accounting:  
The accounting program provides a broad base of study and is designed to ensure that 
the student is adequately prepared for entry-level positions. Through careful course 
selection within the department and supporting fields, it is possible for students to 
prepare themselves for careers in government and private industry. Students aspiring to 
become certified public accountants (CPAs) need to be aware of the educational 
requirements of the state in which they intend to sit for the CPA examination. Advisors 
in the department are available to help students plan their courses to meet the CPA 
requirements or any specialty within the field of Accounting. 
 
Business Administration:  
The program provides a broad foundation in business principles and applications, 
emphasizing the basics in the core business areas of management, marketing, finance 
and fields that supplement them, such as statistics, law and ethics. In addition, students 
consult with their DOB academic advisor to design two areas of specialization (three 
courses each) from the following areas: economics, finance, human resources 
management, marketing, law and international business.  Hands-on experience through 
internships and part-time jobs is essential.  Students are encouraged to pursue a minor 
in a different discipline to enhance their preparedness for specific careers, such as 
foreign language for international business or government for business law careers. 
 
Computer Information Systems: 
The computer information systems curriculum is constantly updated to reflect the latest 
technological developments in the computer and information systems field. Our program 
goals are to provide top quality training to make our students employable immediately 
upon graduation, and to build a strong foundation for a successful career in this 
challenging field. Our core and elective courses provide students with broad-based 
knowledge and skills that will enable them to branch out to specialized careers. 
Students are exposed to a variety of platforms including mainframe, client server, and 
PC systems. In addition to the University computer resources, three networked PC labs 
are available for instructional purposes and for students' use for practice and 
experimentation. 
 
In addition to the coursework, students are strongly encouraged to acquire work 
experience through summer internships, part-time employment, and computer lab work. 
Internship opportunities are widely available through the Career Center. Students who 
plan to major in computer information systems are encouraged to start the program in 
their sophomore year. 
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REQUIREMENTS FOR A MAJOR IN ACCOUNTING 
http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Accounting.ht

ml 

 
Students must complete GSR 150 or the equivalent and must have declared a major in 
a Business program before taking 300-level or above courses in the Department of 
Business.  Students are also required to complete a business-related internship. 
 
Required core courses 42 credits 
ACC 201 Financial Accounting I (3) 
ACC 202 Managerial Accounting II (3) 
BUS 101 Introduction to Business (3) 
BUS 211 Management and Organizational Behavior (3) 
BUS 221 Marketing (3) 
BUS 331 Business Statistics (3) 
BUS 351 Business Finance (3) 
BUS 371 Business Law I (3) 
BUS 431 Production and Operations Management (3) 
BUS 461 Global Business (3) 
BUS 491 Senior Seminar (3) 
CIS 203 Management Information Systems (3) 
ECO 201 Introduction to Economics I (3) 
ECO 202 Introduction to Economics II (3) 
 
Required accounting courses 18 credits 
ACC 301 Intermediate Accounting I (3) 
ACC 302 Intermediate Accounting II (3) 
ACC 303 Intermediate Accounting III (3) 
ACC 321 Managerial Cost Accounting (3) 
ACC 331 Income Tax Accounting (3) 
ACC 441 Auditing (3) 
 
Elective courses 9 credits 
Choose three courses: 
ACC 350 Nonprofit Accounting (3)* 
ACC 401 Advanced Accounting (3)* 
ACC 402 Current Accounting Theory (3) 
ACC 421 Advanced Cost Accounting (3) **  
ACC 442 Accounting Information Systems (3) 
ACC 461 International Accounting (3) 
ACC 495 Special Topics (1-3)*** 
*Recommended for those planning to sit for the CPA examination. 
** Recommended for those planning to sit for the CMA examination. 
***Students must take three credits of ACC 495 in order for it to qualify as an accounting 
elective. 
 
Summary of requirements 
General studies courses 40 credits 
Major and related courses 69 credits 
Free elective courses 11 credits 

Total 120 credits

http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Accounting.html
http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Accounting.html
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REQUIREMENTS FOR A MAJOR IN BUSINESS ADMINISTRATION 
http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Business_Ad
ministration.html 

 
Students must complete GSR 150 or the equivalent and must have declared a major in 
a Business program before taking 300-level or above courses in the Department of 
Business.  Students are also required to complete a business-related internship. 
 
Required pre-major courses 3 credits 
COM 340 Business and Professional Communication (3) 
 
Required core courses 42 credits 
ACC 201 Financial Accounting (3) 
ACC 202 Managerial Accounting (3) 
BUS 101 Introduction to Business (3) 
BUS 211 Management and Organizational Behavior (3) 
BUS 221 Marketing (3) 
BUS 331 Business Statistics (3) 
BUS 351 Business Finance (3) 
BUS 371 Business Law I (3) 
BUS 431 Production and Operations Management (3) 
BUS 461 Global Business (3) 
BUS 491 Senior Seminar (3) 
CIS 203 Management Information Systems (3) 
ECO 201 Introduction to Economics I (3) 
ECO 202 Introduction to Economics II (3) 
 
Business administration specializations (any two for a total of 18 credits) 
Students can design their specialization in each field in consultation with their advisor by 
selecting from among the variety of courses offered by the Department of Business. 
 
See Appendix C for the specialization courses under each area. 

- Economics 9 credits 
- Finance 9 credits 
- Human Resource Management 9 credits 
- International Business 9 credits 
- Law 9 credits 
- Marketing 9 credits 

 
Summary of requirements 
General studies courses 40 credits 
Major and related courses 63 credits 
Free elective courses 17 credits 
Total 120 credits 
 
 

http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Business_Administration.html
http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Business_Administration.html
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REQUIREMENTS FOR A MAJOR IN COMPUTER INFORMATION SYSTEMS 
http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Computer_Inf

o_Sys.html 

 
Students must complete GSR 150 or the equivalent and must have declared a major in 
a Business program before taking 300-level or above courses in the Department of 
Business.  Students are also required to complete a business-related internship. 
 
Required core courses 42 credits 
ACC 201 Financial Accounting (3) 
ACC 202 Managerial Accounting (3) 
BUS 101 Introduction to Business (3) 
BUS 211 Management and Organizational Behavior (3) 
BUS 221 Marketing (3) 
BUS 331 Business Statistics (3) 
BUS 351 Business Finance (3) 
BUS 371 Business Law I (3) 
BUS 431 Production and Operations Management (3) 
BUS 461 Global Business (3) 
BUS 491 Senior Seminar (3) 
CIS 203 Management Information Systems (3) 
ECO 201 Introduction to Economics I (3) 
ECO 202 Introduction to Economics II (3) 
 
Required computer information systems courses 18 credits 
CIS 302 Business Applications Development I (3) 
CIS 303 Business Applications Development II (3) 
CIS 305 Business Information Systems Analysis and Design (3) 
CIS 316 Business Telecommunications (3) 
CIS 317 Database Design and Implementation (3) 
CIS 418 Application System Development Project (3) 
 
Elective courses 9 credits 
Choose three courses: 
CIS 402 Network Management (3) 
CIS 404 Multimedia Applications in Business (3) 
CIS 405 Advanced Database Concepts and Applications (3) 
CIS 406 E-Commerce (3) 
CIS 495 Special Topics (3) 
 
Summary of requirements 
General studies courses 40 credits 
Major and related courses 69 credits 
Free elective courses 11 credits 
Total 120 credits 
 
 
 

http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Computer_Info_Sys.html
http://catalog.gallaudet.edu/Catalog/Undergrad_Education/Depts_Majors_Minors/Business/Computer_Info_Sys.html
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RECOMMENDED SEQUENCE OF COURSES 

 
Freshman Year 

 
 
 

 
 
 
 
 
 
 

 
Sophomore Year3 

 
 
 

 
 
 
 
 
 
 
 
 

 
Junior Year 

 
 
 

 
 
 
 
 
 
 

 
Senior Year 

 
 
 
 
 
 
 
 
 

Fall Semester 
 
GSR 101 
GSR 1021 
GSR 103 
GSR 1041,4 
CIS 101 (or waiver): Computer 
Literacy 

Spring Semester 
 
GSR 150 
BUS 101:  Introduction to 
Business1 
Elective 
Elective 
Elective4 

Fall Semester 
 

GSR 210/2112 
GSR 230/231:2 
ECO 201: Introduction to Economics I 
ACC 201: Financial Accounting4 
BUS 211: Management & 
Organizational Behavior 
BUS 280: Career Strategies in 
Business3 

Spring Semester 
 

GSR 220/2212 
GSR 240/241 (Business Ethics) 2 
ECO 202: Introduction to 
Economics II 
ACC 202: Managerial 
Accounting4 
BUS 221: Marketing 

Fall Semester 
 
GSR 200-level course 
GSR 300 Capstone  
BUS 331: Business Statistics4 
Major Requirements/Elective 
Major Requirements/Elective 

Spring Semester 
 
BUS 351: Introduction to 
Finance4 
BUS 371: Introduction to 
Business Law 
Major Requirements/Elective 
Major Requirements/Elective 
Major Requirements/Elective 

Fall Semester 
 
BUS 431: Production & Operations 
Management4,5 
BUS 461: Global Business5  
Major Requirements/Elective 
Major Requirements/Elective 
Major Requirements/Elective 

Spring Semester 
 
BUS 491: Senior Capstone5 
Major Requirements/Elective4 
Major Requirements/Elective 
Major Requirements/Elective 
Major Requirements/Elective 
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1 Prerequisite to admission to a DOB major. 
 
2 GSR 200-level courses can be taken in any order in either semester during the 
sophomore year. GSR courses numbers 211, 221, 231 and 231 indicate a service-
learning component.  
 
3 All Department of Business majors are required to complete an approved internship.  
In preparation for this internship, students will participate in a career building seminar 
during their sophomore year. 
 
4 DOB majors are recommended to take a mathematics/quantitative applications course 
every semester. 
 
5 These are culminating classes that integrate two or more core disciplines. 
 
While the Department of Business strongly recommends that students adhere to the 
suggested order of courses outlined above, we understand that this is not always 
possible or practical. If you declare your major after your sophomore year or otherwise 
find that you cannot precisely follow this sequence of courses, please meet with your 
major advisor to develop an individualized program suited to your needs. 
 
Remember that it is critical to select your courses and their sequences carefully in order 
to complete all your requirements in a timely fashion.  Many of the Department of 
Business courses are offered only once a year, or they may have prerequisites, or they 
may need to be taken sequentially.  Therefore, you need to work closely with your 
advisor to ensure that you are taking the right courses at the right time.  Keep in mind 
that it is your responsibility to ensure that you are meeting all the requirements for the 
major, and that you will graduate on time. 
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Semester Offerings of Core and Prerequisite Courses 

(Effective Fall 2009) 
 
Fall 
BUS 101:  Introduction to Business 
CIS 101: Computer Literacy 
CIS 203:  Management Information Systems 
ACC 201:  Financial Accounting  
ECO 201:  Introduction to Economics I 
BUS 211:  Management and Organizational Behavior 
BUS 331:  Business Statistics 
BUS 461:  Global Business 
BUS 431:  Production & Operations Management 
 
Spring 
BUS 101:  Introduction to Business 
CIS 101: Computer Literacy 
CIS 203:  Management information systems 
ACC 202:  Managerial Accounting  
ECO 202:  Introduction to Economics II 
BUS 221:  Marketing 
BUS 341: Business Ethics  
BUS 351:  Introduction to Finance 
BUS 371:  Introduction to Business Law  
BUS 491:  Senior Capstone 
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Semester Offerings of Advanced and Elective Courses 

(Effective Fall 2009) 
 
 
Fall, 2009 
 

ACC 301: Intermediate Accounting I 
ACC 303: intermediate Accounting III 
ACC 321: Cost Accounting 
ACC 351: Government/Nonprofit 
Accounting 
ACC 442: Accounting Information Systems 
ACC 431: Advanced Tax Accounting 
 
BUS 352: Investments 
BUS 372: Business Law II 
BUS 414: Human Resource Management 
BUS 495: Special Topics 

ECO 251: Foundations of Economics and 
Finance 
ECO 495: Special Topics 
 
CIS 301: PC Hardware and Operating 
Systems 
CIS 302: Programming Fundamentals 
CIS 304: Database Fundamentals 

 
Spring, 2010 
 

ACC 302: Intermediate Accounting II 
ACC 331: Income Tax Accounting 
ACC 401: Advanced Accounting 
ACC 402: Current Accounting Theory 
ACC 441: Auditing 
ACC 461: International Accounting 
 
BUS 352: Investments 
BUS 495: Special Topics (Marketing) 
BUS 495: Special Topics (International) 
BUS 495: Special Topics (Law) 

ECO 205:  Economics for Social Work 
(non-majors)  
ECO 361: International Economics 
ECO 495: Special Topics 
 
CIS 303: Web-Based Programming 
CIS 495: Computer Networking 
CIS  405: Client/Server Database 
Applications 

 
Fall, 2010 
 

ACC 301: Intermediate Accounting I 
ACC 303: Intermediate Accounting III 
ACC 321: Cost Accounting 
ACC 351: Government/Nonprofit 
Accounting 
ACC 442: Accounting Information Systems 
ACC 421: Advanced Cost Accounting  
 
BUS 352: Investments 
BUS 421: Marketing Research 
BUS 495: Special Topics (Human 
Resources) 
BUS 495: Special Topics (International) 
BUS 495: Special Topics (Law) 

ECO 451: Public Finance and Policy 
ECO 495: Special Topics 
 
CIS 310: Systems Analysis and Design 
CIS 402: Network Administration 
CIS 404: Multimedia and Computer 
Graphics 
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Spring, 2011 
 

ACC 302: Intermediate Accounting II 
ACC 331: Income Tax Accounting 
ACC 401: Advanced Accounting 
ACC 441: Auditing 
ACC 443: Forensic Accounting 
ACC 461: International Accounting 
 
BUS 352: Investments 
BUS 493: Entrepreneurship 
BUS 495: Special Topics (International) 
BUS 495: Special Topics (Marketing) 
BUS 495: Special Topics (Human 
Resources) 

ECO 205:  Economics for Social Work 
(non-majors)  
ECO 431: Research Methods for 
Economics 
ECO 495: Special Topics 
 
CIS 406: Advanced Database Design 
CIS 410:  Capstone Senior Design Project 
CIS 495: Special Topics 

Declaration of Minor 

 
DOB majors have the option to declare a minor in another DOB program.  In order to 
complete a minor in any field offered by the Department of Business, students can take 
at least 15 credit hours in that field in addition to finishing all requirements for their major 
field of study.  For example, an accounting major may opt to minor in computer 
information systems (CIS) by taking five or more CIS courses that are not also 
requirements for the accounting major.  The specific course of study will be determined 
in consultation with the lead professor or other faculty advisor within the program in 
which the student is interested in declaring a minor.   
 
Students with majors in other departments of the University can also minor in any 
program area within the Department of Business, but need to consult with the 
Department Chair before beginning the program of study. 
 

The Consortium of Universities of the Washington Metropolitan Area 

http://registrar.gallaudet.edu/Registrars_Office/Consortium.html 
 
Gallaudet University is a member of the Consortium of Universities of the Washington 
Metropolitan Area, known briefly as the Consortium.  The Consortium is comprised of 
twelve universities and two colleges* which provide the members’ 130,000 students with 
opportunities to benefit from the combined resources of its members.  The Consortium 
program provides Gallaudet students with opportunities to supplement their academic 
curriculum by taking classes in other universities in the Washington, DC metropolitan 
area.  Department of Business Majors may want to investigate the option of taking some 
courses through the Consortium for credit, particularly those courses that are not 
offered at Gallaudet.   More information is available at the URL listed above.  If you are 
interested in this opportunity, contact your academic advisor. 
 
* DC-consortium universities are: 

 American University 

 The Catholic University of America 

http://registrar.gallaudet.edu/Registrars_Office/Consortium.html
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 Corcoran College of Art + Design 

 Gallaudet University 

 George Mason University 

 The George Washington University 

 Georgetown University 

 Howard University 

 Marymount University 

 National Defense Intelligence College 

 National Defense University 

 Southeastern University 

 Trinity University 

 University of the District of Columbia 

 University of Maryland College Park 
 
 

FREQUENTLY ASKED QUESTIONS 

General questions 
 
What will I be able to do with a degree from the DOB?  What kinds of jobs am I 
qualified for? 
You can do a lot with a business degree.  Some suggested career options have been 
outlined above, under the listing for each major.  You can also combine a business 
degree with one in government or history to form the basis for a legal career, or 
establish your own business, or work for the government or a nonprofit organization.  
The possibilities are endless! 
 
Will I be prepared to take licensing examinations such as the CPA, CFA, CNA, 
etc.? 
After completion of a DOB degree with a good GPA, you will be well on your way to 
qualifying to take licensing examinations such as the CPA (certified public accountant), 
CFA (Chartered Financial Analyst), or CNA/CSA (certified network/systems 
administrator).  CPA students need an additional 26-30 hours in order to meet the 150-
hour requirement. 
 
More information about these certifications can be found at 
http://www.aicpa.org/Becoming+a+CPA/CPA+Candidates+and+Students/Becoming+A+
CPA.htm 
http://www.cfainstitute.org/aboutus/index.html 
http://www.microsoft.com/learning/en/us/certification/mcsa.aspx [MICROSOFT] 
http://training.apple.com/certification/acsa [APPLE] 
(Other technology firms have their own certification programs) 
 
Is the DOB accredited?  What does ñaccreditationò mean? 
Yes, the DOB is accredited by the Association of Collegiate Business Schools and 
Programs (ACBSP).  Accreditation means that the Department of Business has been 
regulated by a qualified, neutral body and found to provide an excellent business 
education.  Accreditation is a primary, cost-effective way for students, parents, and 

http://www.aicpa.org/Becoming+a+CPA/CPA+Candidates+and+Students/Becoming+A+CPA.htm
http://www.aicpa.org/Becoming+a+CPA/CPA+Candidates+and+Students/Becoming+A+CPA.htm
http://www.cfainstitute.org/aboutus/index.html
http://www.microsoft.com/learning/en/us/certification/mcsa.aspx
http://training.apple.com/certification/acsa


 Page 23 of 58 

 

employing organizations to learn about the quality of a program. To learn more about 
the DOB’s accrediting body, go to www.acbsp.org . 
 
Is there any financial assistance available specifically for business majors?  What 
are the requirements for this assistance? 
There are several scholarships available to students majoring in business, including the 
Joseph L. Mattivi scholarship for Business majors, which are named in the memory of a 
former DOB professor.  DOB students in good standing also qualify for other 
scholarships that can be awarded to undergraduates in any major. 
 
Does the DOB give any awards to outstanding students? 
Yes, the DOB gives three annual awards, in addition to the Joseph L. Mattivi 
scholarship. Those are the Wall Street Journal Award that is given to an outstanding 
junior or senior; the Department of Business Academic Excellence Award presented 
annually to an outstanding senior in each of the DOB majors (Accounting, Business 
Administration, Computer Information Systems, and Economics and Finance); and the 
Dr. Frank B. Sullivan Award for Excellence in Business Administration that is presented 
to a student who has demonstrated exceptional performance in the field. 
 
Are there any facilities specifically reserved for business majors? 
The facilities specifically reserved for our majors include the computer laboratories in 
Ely 202 B and D and Ely 206, the DOB conference room in Ely 207, and the student 
study lounge in the lobby area of the second floor opposite the elevator.   
 
Are there any student organizations or communities for business majors? 
Yes.  The DOB sponsors an investment club and from time to time hosts Business After 
Hours, an event where students can mingle with and learn from Deaf entrepreneurs 
around the country. 
 
Are there opportunities for students to get to know faculty members better? 
Students and faculty mingle at several events sponsored by the DOB throughout the 
academic year, including the Department Open House once or twice each semester.  In 
addition, students can always stop by faculty offices to ask questions, seek advice, or 
simply to talk. 
 
Major and academic advising related questions 
 
Are the majors within the DOB comparable to that at other colleges and 
universities? 
Our major course requirements meet or exceed those at other Universities, as 
evidenced by the full accreditation accorded to the DOB by the ACBSP.  
 
Can I take classes at other Universities for credit at Gallaudet? 
Students can take classes at other Universities for credit at Gallaudet, although 
approval of those courses is decided on a case by case basis.  Interested students can 
also take classes through the Consortium of Universities in the Washington DC area.  
Gallaudet University is a member of the Consortium of Universities of the Washington 
Metropolitan Area. The purpose of the program is to provide Gallaudet undergraduate 
students with opportunities to supplement their academic curriculum. Students can take 
advantage of diverse academic offerings, enhance their major curriculum, or explore 

http://www.acbsp.org/
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new interests.   Students who want to explore this option should first talk with their 
academic advisor or the Department Chair. 

To qualify for a course through the consortium program, a student must meet the 
following criteria:  

 Be a full-time degree-seeking student at Gallaudet University.   

 Be in a good academic standing.  

 Have completed all non-degree conditional courses.  

 Be at least a second-semester freshman.  

 Enroll in only one consortium course per semester unless special permission 
is given by the Gallaudet consortium advisor.  

 Complete the "Undergraduate Consortium Registration Authorization" form 
and obtain the signed approval of the academic advisor, Gallaudet 
consortium advisor, and the appropriate associate dean.  

For further information about this option, please contact Karen Cook, Undergraduate 
Consortium Advisor at Karen.Cook@gallaudet.edu, or Barbara Proctor, Consortium 
Coordinator for Registration at Barbara.Proctor@gallaudet.edu.  Also consult the 
information posted at http://registrar.gallaudet.edu/Registrars_Office/Consortium.html. 

Is it possible to take courses with honors options? 
Yes, it is possible to do this but students would need to talk with the faculty member 
teaching the course, their academic advisor, and the Honors Program director before 
proceeding.  The Director of the Honors Program, Professor Shirley Shultz Myers can 
be reached at Shirley.Myers@gallaudet.edu.   
 
What is the role of my major academic advisor? 
Your major advisor plays an important role in your academic life. Once you have 
declared your major, you will be assigned a major advisor to assist you in making the 
most effective career, course planning and major decisions. Major advisors work closely 
with students and other faculty and help students by sharing information about courses, 
departmental policies, internship opportunities and the job market.  

Among the responsibilities of your major advisor is to meet with you to discuss the 
following:  

Á Help you define and develop career interests/goals.  
Á Identify special needs.  
Á Match your academic needs with available resources and make appropriate 

referrals.  
Á Advise you with planning courses and hands-on experience consistent with your 

abilities and interests.  
Á Monitor your academic progress.  
Á Approve your course selection for the following semester.  
Á Maintain confidentiality. 

In return, your responsibilities as an advisee are to: 

Á Gather all relevant decision-making information.  

mailto:Karen.Cook@gallaudet.edu
mailto:Barbara.Proctor@gallaudet.edu
http://registrar.gallaudet.edu/Registrars_Office/Consortium.html
mailto:Shirley.Myers@gallaudet.edu
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Á Clarify personal values and goals.  
Á Become knowledgeable about university and DOB programs, policies, and 

procedures.  
Á Read the catalog carefully, being aware of degree programs and requirements at 

the university, and making use of all academic resources on campus.  
Á Accept responsibility for decisions that you make.  

More information about academic advising services, resources and responsibilities is 
available at http://advising.gallaudet.edu/CLAST/Academic_Advising.html. 

What if Iôm not happy with my major?  Can I change to another major within the 
DOB? 
It is relatively easy to switch majors within the Department, because all three majors 
require the same core courses and these account for more than half the courses 
required by each one major.   
 
What if I have taken courses at another university?  Will I receive credit for those 
courses? 
Gallaudet University policy is that transfer students must complete at least half of their 
courses at Gallaudet in order to receive a degree here.  Courses taken at another 
University prior to enrollment at Gallaudet University are considered for transfer credits 
on a case by case basis, at the discretion of the Department.  Students can also enroll 
for prior permission transfer credits.   
 
More information about transfer credits is available at 
http://catalog.gallaudet.edu/Catalog/Registration_and_Policies/Undergrad_Policies/Tran
sfer_Credits.html.  You can also contact the University’s Transfer Credit Specialist, Kara 
Gagnon, at Kara.Gagnon@gallaudet.edu for information about transferring credits. 
 
Problems/difficulties/dispute resolution 
 
If I have a problem with a professor, what should I do? 
You should first talk with the professor concerned.  In all likelihood, the problem will be 
easily resolved just by taking this step and meeting with the professor.  If the problem 
persists, you should request a meeting with the Department chair, who will attempt to 
resolve the issue to everyone’s satisfaction.    
 
Do students have the opportunity to evaluate faculty members? 
Students have the opportunity to evaluate faculty members every semester.  Students 
fill out evaluation forms for each class taught by faculty.  Information you provide in 
those evaluations is used both to improve the way that class is taught in the future as 
well as in personnel actions for that faculty member. 
 
Is there any assistance available if I have a problem in a particular course or 
several courses? 
There are many resources available to students who are having difficulty with their 
coursework.   
Á Faculty office hours are designated times when faculty members are in their 

office and are available help students with this type of difficulty.   

http://advising.gallaudet.edu/CLAST/Academic_Advising.html
http://catalog.gallaudet.edu/Catalog/Registration_and_Policies/Undergrad_Policies/Transfer_Credits.html
http://catalog.gallaudet.edu/Catalog/Registration_and_Policies/Undergrad_Policies/Transfer_Credits.html
mailto:Kara.Gagnon@gallaudet.edu
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Á The University provides a Tutorial Center that offers free tutoring and writing 
assistance to undergraduate students (http://tip.gallaudet.edu/).   

Á There are also online resources that include Smart Thinking (a tutorial service 
that is available through BISON), the Tutorial and Instructional Programs’ wealth 
of online material, and email to contact faculty and staff members.   

Á Additionally, the Accounting program offers evening tutorials led by a licensed 
CPA, for students taking any accounting class.   

 
If I am having serious problems in all my courses, will I have to drop the major? 
If you are having serious problems, you should meet with your academic advisor to 
discuss the issue and work out a plan for improving performance in your major.  If 
problems persist, the Career Center and Academic Advising office can help you 
determine whether another major would be more suited to you. 
 
If I fail a course once, will I have to drop the major? 
Not necessarily, but you will need to re-evaluate and decide if the major is the right one 
for you.  If you fail a course once and you still want to major in that field, then you need 
to meet with your major advisor to develop a plan of action for improving your GPA and 
avoiding a recurrence.  If you decide to retake a DOB course to improve your grade, 
keep in mind that you can only retake nor more than one time. 
Internship related questions 
 
What is an internship and why should I do one? 

 An internship is your best chance to test out potential career choices. You'll get 
real-life experience doing the work of an employee in an organization. 

 An internship is also a good way to learn about different management styles 
and work environments. Internships help you learn what type of work suits you. 

 An internship helps you develop professional skills and build a network of 
contacts. This will help you later when you begin your job search. 

 An internship is the best way to connect the learning you are doing in the 
classroom to the world of work. Basically, you'll learn by doing. 

 An internship will help you get a job after you graduate. Employers seek job 
candidates with some type of experience. Internships build your resume and 
increase your chances of getting hired later. 

How do I find an internship?  

 Department Internship Coordinator.  In addition to the department’s Internship 
Coordinator, the Career Center counselors will also steer you to books, 
internship-search sites and other ways to find internships. After you find an 
internship you want to apply for, we can also help you write a professional 
resume or prepare you for a possible interview. 

 Check bulletin boards. We distribute up-to-date internship opportunities via E-
mail that provide internship information and we have several bulletin boards 
throughout the department where listings are posted.  

http://tip.gallaudet.edu/
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 Do an internet search for sites that post national or international internship 
listings.  

 Ask people! Use your personal networks. You do have them: family, friends, 
classmates, faculty, advisers, teaching assistants, and neighbors.... anyone you 
can think of. To broaden your network, join a student organization or volunteer 
somewhere. Here's what you can say when asking about internships: 

Sample script: 
 

 I'm hoping to get an internship soon, so I can explore career options and get some 
experience before I graduate. My major is ____, and I hope to get an internship doing 

____. Do you know anyone who works in this field or who works somewhere that might 
have internships in that field? Or can you think of any other ways I might find an 

internship? If not and you hear of something later, I'd appreciate you keeping me in 
mind. Thank you. 

 
 
How many internships are required? 
 

 The DOB requires students to complete at least one internship experience prior 
to graduation.  Keep in mind that the more internships you have, the more 
experience you will gain in the field, and the better your chances will be of 
landing the job you really want upon graduation. 

 
Why is an internship important? 

 An internship is important because of their proven benefits to students.  

 A recent survey by NACE (National Association of Colleges and employers) 
revealed that 79% of employers currently offer internships; 87% of new 
graduates with jobs have internship or internship-related experience on their 
resumes; and the average employer offers approximately 2/3 of their interns’ full-
time positions upon graduation. 

Can I get paid for an internship? 

 Internships can be either paid or unpaid, although in some career areas, 
internships are generally offered for volunteer experience only, as a standard of 
rule. 

 The quality of the internship experience is not measured by the compensation 
provided. 

What preparations do I need to make before I have an internship? 
 

 We suggest that students start preparing themselves for internships in their 
sophomore year.  By this time you should have a fair idea of your major, and 
should have taken one or more courses in the field.  
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 We recommend that students register for BUS 280-01 prior to applying to 
become a business major and beginning an internship. 

 
Where can I have an internship?  
 

 Gallaudet students have interned all over the United States and the world, in 
locations varying from Washington, DC to Europe, Africa, and Asia.  

 

 In order to participate in an international internship, your GPA must be 3.0 or 
higher. In addition to the geographic diversity, students have worked at a variety 
of organizations including government at all levels (federal, state and local), 
nonprofits, large business enterprises, and small firms.  The possibilities for 
internships are limited only by your imagination. 

 
What assistance is available to students who may have difficulty an internship? 
 

 If you are experiencing trouble with an internship, first talk with your supervisor 
at the internship site.  If that does not resolve the situation, meet with your faculty 
advisor and the DOB internship coordinator who will help you devise strategies 
for dealing with the problem.  

 
How will my work be evaluated during an internship? 
 

 Your supervisor at the work site will evaluate your work and forward this 
evaluation to the DOB’s Internship Coordinator and/or the Career Center.   

 
 
What is an Internship Learning Agreement? 
 

 An internship learning agreement includes student information, internship site 
information, internship job description, learning objectives and information as to 
how this internship experience will assist you with career interests and goals.  

 

 The Agreement is completed by you, in collaboration with the internship 
coordinator.  The Agreement serves several purposes: 

 

 To provide a framework or structure for the internship experience; 
 

 To serve as a reminder to all learning partners (student, supervisor, and 
internship coordinator) of the purpose and activities of the internship; 

 

 To provide the basis for evaluation and validation of the learning 
experience. 

How do I create an Internship Learning Agreement? 

 Creating an Internship Learning Agreement involves identifying learning 
objectives for your internship. Clearly outlining your learning objectives provides 
structure to your experience and positions you to achieve your set goals.  Your 
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learning objectives will fit into three broad areas: Academic Learning, 
Professional Learning, and Personal Learning; 

 It is recommended that you identify two or more learning objectives in each area.  
Your learning objectives should be specific with clear strategies for 
accomplishing and evaluating them.  Describe what you hope to learn and 
accomplish from this experience. 

For example: 

Academically, this internship will allow me to observe and apply business management 
theories in action.  I plan on focusing on the methods of management, business ethics, 

and the organizational behavior of the people working in my department.  
Professionally, I will be directly involved in the day-to-day business operation of the 

Human Resource Department and actively participate as a team member for a variety of 
confidential projects, further developing my management knowledge, skills and abilities 
(KSA’s). Personally, I will be able to develop my business interest and determine 

whether business administration is a field that I could work in. 

What are my responsibilities as a Department of Business Intern? 

As an intern, you are responsible for: 
 

 Keeping a log and sending weekly updates to the DOB internship coordinator; 
 

 Completing the internship – performing work tasks in a professional manner and 
achieving all goals; 
 

 Complete and submit a self evaluation form at the end of the internship; 
 

 Complete an internship summary report; 
 

 Write a thank you letter to your internship site supervisor. 
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Appendix A 

 
 

Application for Admission to Major in Business 
 

- Complete both pages of this application.   
- Applications received by the 15th of the month will be reviewed that month.  
- The Admissions Screening Committee may interview a candidate before making 

its decision. 
 
Student ID:___________________    Date:_______________________ 
 
 
Name:_______________________________________________________________ 
 
 
E-mail:__________________________        Pager:(Optional)_____________________ 
 
 
Year first enrolled at Gallaudet:_______________    Class (Fr/Soph/Jr/Sr):__________           
 
 
Cumulative GPA (as of past semester):__________   Total Credits Completed:_______ 
 
 
Current Academic Advisor: __________________________ 
 
 
Which DOB major are you interested in?   
 

□ Accounting       
 
□ Business Administration      
 
 □ Computer Information Systems 

 
Intended minor, if any: _______________________________________ 
 
 
Have you previously declared a major at Gallaudet? □ Yes  □ No    

If you checked “Yes”, what major? _____________________________________ 
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Application Checklist 
  
 
_________ Cumulative GPA at or above 2.5?  
  
_________ Passed GSR 102 (or equivalent) with a C or better?  
  
_________ Passed BUS 101 (or equivalent) with a C or better?  
 
_________ Passed CIS 101 (or equivalent) with a C or better?  
 
_________ Two recommendations, one of which must be from a former instructor (does 
not  

have to be DOB faculty).  Forms may be downloaded from 
http://business.gallaudet.edu and submitted through U.S or campus mail 
to Chardae Jenoure at the Department of Business, Ely 201, or e-mailed 
directly to business@gallaudet.edu .     

  
     Name of recommender __________________________________  
  
     Name of recommender __________________________________  
  
Please enclose the following with your application, and drop off to Ely Center, 
room 201:  
  
_________ This two-page application form (with checklist completed)  
  
_________ Current academic transcript (unofficial transcript is acceptable)  
  
_________ Personal essay (at least 750 words, typed, addressing the following 
information: 

 
Academic Background 
1. What business courses1 have you completed?  If you did not take them at 

Gallaudet, note where you took them and whether you have obtained transfer 
credit for them. 

2. What are your best academic skills and favorite academic subjects? 
 
Work Experience and Career Goals 
1. Describe your experience(s) in the most important job(s) you have had. 
2. What are your career plans? How will majoring in business prepare you for this 

career? 
3. What do you think will be the biggest challenges to you in your career? 

 
Miscellaneous Information 
1. What are your personal interests, and activities outside the classroom and 

workplace? 
2. Is there anything else you would like to tell us about yourself? 

                                            
1
 You can include accounting, management, information systems, economics, finance, and other business related 

courses. 

http://business.gallaudet.edu/
mailto:business@gallaudet.edu
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Appendix B 
Faculty Recommendation 

for Business Major Applicants 
 
 

NOTE TO RECOMMENDER: You may mail this form to Ely Center 201, fax it to 202-651-5516, 
or give it to the student in a signed, sealed envelope to submit with their application package. 

 

Part A (to be completed by applicant) 

 
 

Part B (to be completed by recommender) 

We would appreciate your assessment of the applicant’s academic work, motivation, intellectual abilities, 
and suitability for the business professions.  

How long and in what capacity have you known the applicant? ___________________________  

_____________________________________________________________________________ 

____________________________________________________________________________ 

_____________________________________________________________________________ 

Summary Evaluation: Your opinion of applicant’s promise as a business major, in comparison with 

others students. 

RATING Below 
average 

(lowest 40%) 

Average 
(Middle 

20%) 

good 
(next 
25%) 

excellent 
(next 10%) 

outstanding 
(TOP 5%) 

Academic 
ability 

     

Personal 
integrity 

     

Dependability      

Applicant’s name____________________________________________ 
Address__________________________________________________ 
Email_____________________________________________________ 
 
Applicantôs waiver of confidential recommendations: 
I hereby waive my right to review this reference. 
 
Applicant’s signature_________________________________________ 
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RATING 
(continued) 

Below 
average 

(lowest 40%) 

Average 
(middle 

20%) 

Good 
(next 
25%) 

Excellent 
(next 10%) 

Outstanding 
(TOP 5%) 

Interpersonal 
skills 

     

Maturity       

Communication 
skills: signed 

     

Communication 
skills: written 

     

Problem 
analysis and 
solution 

     

Initiative and 
creativity 

     

Self-discipline      

Potential for a 
business 
career 

     

Leadership      

Critical thinking      

Please indicate the strength of your overall endorsement by placing an “X” along the scale below: 

Do not 
recommend 

Recommend with 
reservation 

Recommend Highly recommend 

    

If you have additional comments that would be helpful in considering this studentôs application 

to study in a major field in the Department of Business, please write on a separate page and 

enclose with this form. 

 

Your Name_____________________________________________________________ 

Title/Position____________________________________________________________ 

Address________________________________________________________________ 

Telephone___________________  Email______________________________________ 
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Appendix C 
 
Department of Business Courses 

Accounting  

 
ACC 201 Financial Accounting (3)  
An introduction to basic financial accounting theory and practice. This course provides 
students with the ability to understand business activities and the decisions that 
managers make by studying the accounting methods used in preparing financial 
reports. A user approach is emphasized so that students will learn to interpret financial 
reports in an accurate and relevant away by focusing on how accounting methods affect 
the evaluation of business results and the quality of business decisions that have been 
made. 
 
Prerequisite: BUS 101. 
Co-requisite: CIS 101. 

 
ACC 202 Managerial Accounting (3)  
Management (or Managerial) Accounting comprises financial and nonfinancial 
information intended to meet internal users’ needs. It involves the development and 
interpretation of accounting information intended to specifically assist management in 
the operation of the business. Topics include the use of accounting information for 
planning and control, performance evaluation, decision making, and statement of cash 
flows, along with financial statement analysis. The course will cover cost behavior, job 
order costing, process costing, cost volume-profit relationship, relevant costing/benefits, 
budgeting, activity-based costing, cash flow and financial statement analysis. Computer 
lab required. 
 
Prerequisite: ACC 201 and CIS 101. 
Course Fee: $50 

 
ACC 301 Intermediate Accounting I (3)  
This is the first part of a three-semester sequence. This course covers a more detailed 
application of principles of first-year accounting, theory supporting principles, and 
detailed definition of various parts of the financial statement. 
 
Prerequisite: ACC 202; Business department majors only or permission of the 
department. 

 
ACC 302 Intermediate Accounting II (3)  
This is the second part of a three-semester sequence. This course emphasizes the 
various techniques of accounting for inventory, tangible and intangible assets, liabilities, 
equity, and investment transactions. 
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Prerequisite: ACC 301; Business department majors only or permission of the 
department. 

 
ACC 303 Intermediate Accounting III (3)  
This is the third part of a three-semester sequence. This course emphasizes the various 
techniques of accounting for investments, income taxes, pensions, and leases. This 
course also analyzes accounting changes and errors, cash flows, and full disclosure in 
financial reporting. 
 
Prerequisite: ACC 302; Business department majors only or permission of the 
department. 

 
ACC 321 Managerial Cost Accounting (3)  
Study of concepts, techniques and principles of cost and management accounting. The 
use of accounting data for managerial decision making, planning, and control.. Topics 
include budgeting, cost concepts, cost behavior, cost-volume-profits relationships, 
inventory control, standard costs, absorption costing versus direct costing, variance 
analysis, cost allocations, setting price and international issues. 
 
Prerequisite: ACC 202; Business department majors only or permission of the 
department. 

 
ACC 331 Income Tax Accounting (3)  
Study of federal income taxation of individuals and their impact on personal and 
business financial decision making. Topics include: concepts of gross income, 
deductions, tax credits; business and personal investment deductions; sale and other 
dispositions of property; changes in tax law and economic impact of the law. Although 
the course emphasizes income taxation, issues such as gift, estate, partnership and 
corporate taxation are discussed. 
 
Prerequisite: ACC 202; Business department majors only or permission of the 
department. 

 
ACC 350 Non-Profit Organization Accounting (3)  
Course covers the accounting concepts used in governmental units and other not-for-
profit organizations such as hospitals, voluntary health and welfare organizations, and 
others. Emphasis will be placed on the accounting and budgeting procedures used in 
these organizations. 
 
Prerequisite: ACC 301; Business department majors only or permission of the 
department. 

 
ACC 401 Advanced Accounting (3)  
This course explores in depth the financial concepts used by the Accounting profession 
for partnerships, business combinations and consolidated financial statements, 
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bankruptcy, liquidation and reorganization, and estates and trusts. 
 
Prerequisite: ACC 302; Business department majors only or permission of the 
department. 

 
ACC 402 Current Accounting Theory (3)  
This course studies and analyzes current accounting thought as reflected in leading 
professional and accounting research reports. 
 
Prerequisite: ACC 302; Business department majors only or permission of the 
department. 

 
ACC 421 Advanced Cost Accounting (3)  
Advanced level cost accounting with emphasis on integration of managerial aspects of 
accounting internal record-keeping, business and managerial functions of decision 
making, planning, and control. A consideration of quantitative and behavioral aspects. 
 
Prerequisite: ACC 321; Business department majors only or permission of the 
department. 

 
ACC 441 Auditing (3)  
An introductory course covering both the concepts and procedures that the auditor must 
know and follow. The course attempts to give students a comprehensive, one semester 
review of the auditing field, with an emphasis on the auditing procedures and 
techniques needed to audit financial statements as well as to provide basic preparation 
for the CPA exam. 
 
Prerequisite: ACC 302; Business department majors only or permission of the 
department. 

 
ACC 442 Accounting Information Systems (3)  
This course provides an opportunity for accounting majors to learn, study, and apply 
computerized accounting methods. It is designed to introduce students to accounting 
systems and covers an introduction to the analysis and development of accounting 
information systems for businesses by giving a systems perspective on some traditional 
accounting topics. The course provides hands-on experience with an accounting 
program(s). Students are encouraged to develop individual modules to specific 
business needs. Computer lab required. 
 
Prerequisite: ACC 202; Business department majors only or permission of the 
department. 
Course Fee: $50 

 
ACC 461 International Accounting (3)  
The course studies how accounting is practiced in different countries around the world, 
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and students will learn to compare the differences in financial reporting, taxation and 
other accounting practices that exist across countries. As business becomes more 
global, an understanding of these differences and efforts to harmonize differing 
accounting standards grow in importance. The course deals with both cultural issues 
and accounting issues having the greatest differences between nations. 
 
Prerequisite: ACC 202; Business department majors only or permission of the 
department. 

 
ACC 495 Special Topics (1-3)  
Topics not taught in other courses. 
 
Prerequisite: Business department majors only or permission of the department. 

 
ACC 499 Independent Study (1-3)  
Intensive supervised study and research on topics of the student's selection. 
 
Prerequisite: Business department majors only or permission of the department. 
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Business Administration 

 
BUS 101 Introduction to Business (3)  
This course surveys the fundamentals of business administration, including 
management, organizational behavior, marketing, economics, statistics, management 
information systems, accounting, finance, entrepreneurship, international business, and 
ethics & social responsibility. It is intended both for students who seek a one-time 
exposure to business as well as those planning to major in a Department of Business 
program. 
 
Prerequisites or Co-requisites: GSR 102 or the equivalent. 

 
BUS 211 Management and Organizational Behavior (3)  
This course explores the major functions of management: planning, organizing, leading, 
and controlling. Within these four functions are subjects such as self-management, 
organizational structure and culture, leadership, motivating employees, teamwork, 
human resource management, self-management, change management, and planning 
and decision-making tools and techniques. This course takes an inside out approach, 
where the student learns first about themselves and then develops their ability to 
manage progressively larger and more diverse groups of people and projects. 
 
Prerequisite: BUS 101 and GSR 150 or equivalent. 

 
BUS 221 Marketing (3)  
This course examines the basic principles of marketing and provides the opportunity to 
develop the critical analysis and management skills needed by successful marketers. 
Within the framework of the "product, price, promotion, distribution, and customer" 
elements of marketing, course topics include market segmentation, targeting, 
positioning, consumer behavior, integrated marketing communication, marketing ethics 
and social responsibility, and the global dimensions of marketing (including e-
marketing). 
 
Prerequisite: BUS 101 and GSR 150 or equivalent. 

 
BUS 280 Career Search Strategies in Business (1-3)  
This course provides a key opportunity for Department of Business majors to learn, 
study, and apply their university coursework to a designated internship experience. The 
course focuses on developing the skills critical to searching for and obtaining 
internships and full time jobs. Course topics will include exploring career options; 
preparing effective job search materials; and practical skills such as interviewing and 
networking. 
 
Prerequisite: BUS 101 and GSR 150 or equivalent. 

 
BUS 313 Public Administration (3)  
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This course is an introduction and analysis of government administrative organizations. 
It addresses the roles of administrative agencies within the office of the President, the 
U. S. Congress, and selected state and local governments, with emphasis on the 
principles of budget planning and financial management within these organizations. 
Students will analyze issues from both a theoretical practical operational perspective. 
 
Prerequisite: BUS 101; Business department majors only or permission of the 
department. 

 
BUS 331 Business Statistics (3)  
This course examines the basic principles of statistics as applied to business situations 
and provides opportunities to develop basic quantitative, research, presentation, and 
critical analytical skills that will be useful to a successful manager. Topics include 
quantitative and graphical descriptive techniques, data collection and sampling, 
probability distributions, estimation techniques, and basic inferential analysis. 
 
Prerequisite: BUS 101 and GSR 150 or equivalent; Business department majors only 
and permission of the department. 

 
BUS 341 Business Ethics (3)  
This course is cross-listed and is otherwise known as PHI 341. It introduces the student 
to the normative theories of moral philosophy as they apply to free enterprise market 
systems, corporations and other organizations. Students use case studies and current 
events to critically assess how to resolve moral issues commonly faced by managers, 
employees, marketers, and consumers. 
 
Prerequisite: BUS 101 and GSR 150 or equivalent; Business department majors only 
and permission of the department. 

 
BUS 351 Business Finance (3)  
This course examines the basic principles of financial management and provides 
opportunities to develop basic quantitative, research, and critical analytical skills that are 
useful to a financial manager. Topics include financial managerial functions and 
responsibilities, risk/return trade-off, ethics and social responsibility, taxation issues, 
financial institutions and economic environment, interest rate analysis, financial 
statement analysis, time value of money, and valuation techniques. 
 
Prerequisite: ACC 208, BUS 211 and BUS 331; Business department majors only or 
permission of the department. 

 
BUS 353 Investments (3)  
A course that examines the principles of financial investing and provides opportunities 
to develop basic quantitative, research, presentation, and critical analytical skills that 
are useful to an investor. Topics include analysis of the investment environment, tools 
and mechanics of investing (debt instruments, government and municipal securities, 
common stock, real estate), portfolio construction and management, dealing with 
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securities markets, tax issues in investing, research strategies, financial statement 
analysis, and risk/return trade-off analysis. This course incorporates student 
management of an actual investment fund that is a component of Gallaudet University's 
endowment. 
 
Prerequisite: GSR 150; Business department majors only or permission of the 
department. 

 
BUS 371 Business Law I (3)  
This course introduces students to the American business legal environment and covers 
basic concepts in contracts, the uniform commercial code, corporations and 
partnerships, agency, intellectual property, employment, antitrust, consumer protection, 
security regulation, environmental and international law, and business ethics and social 
responsibility. 
 
Prerequisite: BUS 101 and GSR 150 or equivalent; Business department majors only 
and permission of the department. 

 
BUS 372 Business Law II (3)  
This course addresses additional legal topics required for certification as a certified 
public accountant, including debtor and creditor relations, negotiable instruments, real 
property, trusts, wills and estates. 
 
Prerequisite: BUS 371 or permission of instructor. 

 
BUS 414 Human Resources Management (3)  
This course focuses on the successful planning, staffing, and management of personnel 
in small and large business organizations. Course topics include job design and 
organizational structure, recruitment and selection, legal issues (benefits, privacy, equal 
opportunity), and performance management. Special attention is paid to problems of 
successfully implementing human resource strategies at both the operating unit and 
corporate level. Through the use of case studies and real-world scenarios, the issues of 
workplace productivity, turnover, employee morale, and manager effectiveness are 
discussed. 
 
Prerequisite: BUS 211, BUS 341 or PHI 358 and BUS 371; Business department majors 
only or permission of the department. 

 
BUS 421 Marketing Research (3)  
This course examines ways that research methods and procedures are be used to 
obtain the information necessary for making sound strategic marketing decisions. 
Topics includes a review of marketing concepts, research ethics, research design 
(secondary data, qualitative data, observation, survey and experimentation), data 
acquisition and measurement, questionnaire design, sampling issues, and data analysis 
and findings. By performing group and individual marketing research projects, students 
learn how to write a research proposal as well as how to execute and present of 
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complete marketing research study. 
 
Prerequisite: BUS 221 and BUS 331; Business department majors only or permission of 
the department. 

 
BUS 431 Production & Operations Management (3)  
This course examines the production phase of business activity and emphasizes 
developing skills to analyze methods of design and operation of production systems. 
 
Prerequisite: BUS 211 and BUS 331; Business department majors only or permission of 
the department. 

 
BUS 461 Global Business (3)  
The course will provide an opportunity to understand the various issues that affect a 
business when expanding to the global marketplace. It will provide an overview of the 
international political, economic, technological, cultural, and institutional environment of 
business, as well as an introduction to some of the managerial challenges unique to the 
management of the multinational enterprise (MNE). Theories and issues related to 
international trade, foreign direct investment, economic integration, and international 
monetary system will be explored. 
 
Prerequisite: ECO 202, BUS 211, and BUS 221; Business department majors only or 
permission of the department. 

 
BUS 491 Senior Seminar (3)  
A comprehensive course, which will integrate and test the student's learning of the core 
subjects and preparation for employment in a field of business administration. A variety 
of instructional techniques may be used including case studies, discussion groups, team 
teaching, and guest speakers from the business world. 
 
Prerequisite: All core courses in the Department of Business, or permission of 
instructor. 

 
BUS 493 Entrepreneurship (3)  
This course examines current theories about entrepreneurship and reviews the 
fundamental areas of business administration that every entrepreneur should know, 
including management, marketing, accounting, finance, and policy and strategic 
planning. The structure and purpose of a business plan are covered in detail. 
 
Prerequisite: ECO 202, BUS 211, BUS 221, BUS 331, BUS 351, and BUS 371; 
Business department majors only or permission of the department. 

 
BUS 495 Special Topics (1-3)  
Students with special business interest may register for this course with approval of the 
department chair. Topics will require a written agreement between the student and an 
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interested business faculty member. 
 
Prerequisite: Senior standing; Business department majors only or permission of the 
department. 

 
BUS 499 Independent Study (1-3)  
Intensive supervised study and research on topics of the student's selection. 
 
Prerequisite: Business department majors only or permission of the department. 
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Computer Information Systems  

 
CIS 101 Computer Literacy (3)  
This course equips student to function in the information age. It introduces students to 
the current Windows environment and Microsoft Office Suites as they are ubiquitous in 
today’s workplace and personal computing environment. Through hands-on training, 
students will learn basic skills in Word (word processing), Excel (spreadsheet), Access 
(database), and PowerPoint (presentation). In addition, file management, Browser, and 
E-mail basic skills will be taught. Lab required. 
 
Course Fee: $60 

 
CIS 203 Management Information Systems (3)  
An introduction to data and information processing concepts and systems viewed from a 
contemporary management perspective. The course provides the conceptual 
foundations in understanding technologies: computer platforms of hardware and 
software; the Internet, networking, enterprise computing, ecommerce, database 
management, information systems development, and security. It emphasizes on uses 
and applications as well as emerging managerial issues of information systems. This is 
a prerequisite for students who plan to major in CIS. Lab required. 
 
Prerequisite: CIS 101 or permission of the instructor 
Course Fee: $60 

 
CIS 302 Business Applications Development I (3)  
An introductory course in the design and development of customized business 
applications for end-users. Specific skills areas include business information systems 
requirements analysis, application structure and logic design, user-interface design, and 
the ability to apply one or more contemporary business application development tools. 
 
Prerequisite: CIS 203 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 303 Business Applications Development II (3)  
A second course at developing business application programs using a higher level 
programming language. Students will learn to analyze business problems, develop 
solutions, and write, test, and debug programs. The emphasis of the course is on 
learning the logic of programming and developing advanced programming skills. The 
course will use an object-oriented programming language or a high-level programming 
language. 
 
Prerequisite: CIS 302 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 305 Business Information Systems Analysis and Design (3)  
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Strategies and techniques of analysis and design of business information systems. 
Topics include requirements determination and specification, logical and physical 
design, alternative design methods and techniques, and the use of CASE tools. 
Lectures are complemented with a semester-long, phased information systems analysis 
and design project to provide practical experience in analyzing business information 
systems problems and formulating computer-based solutions for them. 
 
Prerequisite: CIS 302 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 316 Business Telecommunications (3)  
An introductory course in business telecommunications. This course covers current 
state of the data communication industry, the network development life cycle, 
introductory concepts and terminology in data communications, communication circuits 
and modems, telecommunications architecture and standards, wide area networks, 
telecommunications management, Internet and other public/private computer networks, 
and future directions in business telecommunications. 
 
Prerequisite: CIS 302 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 317 Database Design and Implementation (3)  
Managing an organization's data resources using a database management system. This 
course includes the analysis of organizational needs, comparison of database models, 
entity-relationship modeling, designing relational databases, use of relational DBMSs 
using the Structured Query Language (SQL), and the normalization of tables in a 
relational database. Students are exposed to databases running on mainframe, client-
server, and PC platforms. 
 
Prerequisite: CIS 302 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 402 Network Management (3)  
This course will give an overview of network management and focus on daily 
administrative tasks of the two most popular LAN environments: Windows NT and 
Netware. Students will learn how to install and configure LAN servers and workstations, 
how to manage network printing, network file systems, security, resource sharing, user 
accounts, etc., and how to troubleshoot most common problems. The goal of the course 
is to introduce students to industry-wide certification programs such as: (CNA (Certified 
Netware Administrator), CNE (Certified Netware Engineer) and MSE (Microsoft systems 
Engineer). 
 
Prerequisite: CIS 316 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 404 Multimedia Applications in Business (3)  
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This course serves as an overview of multimedia hardware and software and their 
applications in the business environment. Some of the topics include multimedia 
hardware devices, software (graphics, animation and authoring software), graphic user 
interface, interactivity, object linking, and embedding. An hands-on activities, students 
will develop various types of applications such as business presentations, new product 
advertisement, and courseware application prototypes. 
 
Prerequisite: CIS 303 with C or better; Business department majors only or permission 
of the department. 

 
CIS 405 Advanced Database Concepts and Applications (3)  
Analysis and design of complex, multiuser databases. This course builds on the 
knowledge and skills acquired in CIS 317. Coverage of advanced topics in database 
design including database systems architecture, knowledge-based management 
systems, database administration, emerging database technology, and comparative 
database models. 
 
Prerequisite: CIS 317 with a grade of C or better; Business department majors only or 
permission of the department. 

 
CIS 406 E-Commerce (3)  
This course is designed to provide the students with the prerequisite skills and 
knowledge in order to participate in the ever-growing electronic business sector. 
Specific topic areas include key E-commerce concepts, emerging technologies related 
to E-commerce, business to business, business to consumers, consumers to 
consumers and global business transactions. 
 
Prerequisite: CIS 203, BUS 356; Business department majors only or permission of the 
department. 

 
CIS 418 Applications System Development Project (3)  
A capstone course integrating the knowledge and skills acquired in the CIS core 
curriculum and electives. The central feature of the course is a comprehensive, 
semester-long computer information system development project to be completed by 
student teams. Whenever possible, students will be assigned real-world projects 
intended for actual use upon completion. 
 
Prerequisite: CIS 303, CIS 305, CIS 316, and CIS 317 with a grade of C or better; 
Business department majors only or permission of the department. 

 
CIS 495 Special Topics (1-3)  
A course that covers current topics of interest in CIS. This course is open to computer 
science majors and students with advanced standing in other areas of study. 
 
Prerequisite: Senior CIS students; Business department majors only or permission of 
the department 
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CIS 499 Independent Study (1-3)  
Intensive supervised study and research on topics of the student's selection. 
 
Prerequisite: Business department majors only or permission of the department. 
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Economics-Finance  

 
ECO 201 Introduction to Economics I (3)  
This course introduces students to the study of economics and provides an overview of 
common macroeconomic concepts. The course encourages students to understand, 
use, and analyze common macroeconomic concepts such as inflation, employment, 
consumption, national income, money, and interest rates, as well as the fundamental 
economic concepts of supply and demand, marginal analysis, and opportunity costs. 
 
Prerequisite: GSR 102 or equivalent. 

 
ECO 202 Introduction to Economics II (3)  
This course provides an overview of common microeconomic concepts. The course 
encourages students to critically analyze common microeconomic concepts such as 
supply and demand, prices, markets and market structure, competition, utility, 
production costs, marginal analysis, and opportunity costs. The underlying theoretical 
basis for these concepts and how they are interrelated with each other and with the 
overall economy is also introduced in this course. 
 
Prerequisite: ECO 201. 

 
ECO 205 Economics for Social Workers (3)  
An introductory macroeconomics course for social work majors with emphasis on the 
economic issues that social workers are likely to encounter in the course of their jobs. 
The course is designed to help the social work student to understand the basics of 
United States and global economics including: how the economy works; how economic 
policy is developed and implemented; how economic policy can impact upon social 
workers, their clients, and the services they provide. 
 
Prerequisite: GSR 102 or equivalent. 

 
ECO 251 Foundations of Economics and Finance (3)  
This course will provide an in-depth study of common economic institutions encountered 
in everyday situations for personal and family applications. Topics covered will include, 
but not be limited to, how prices are established in the market; supply and demand; 
relationships between price and quantities bought and sold by individual consumers; 
money; checking and savings accounts; the banking system, credit, and interest rates, 
budgeting; and wages in the labor market. 
 
Prerequisite: GSR 102 or equivalent. 

 
ECO 301 Economic Analysis I (3)  
This course expands and builds upon previous macroeconomic knowledge learned in 
introductory macroeconomics study. The course emphasizes the depth and breadth of 
the workings of the macroeconomic system through classroom examination and 
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research, and by providing students with the experience of critically applying these 
concepts as they are related to current national and world events. Issues in monetary 
policy, employment and unemployment, inflation, aggregate demand and supply, and 
economic growth, and their interrelationships and policy implications are stressed. The 
study of these topics is structured in a manner that will serve as models for the types of 
analyses required in many post-graduate employment and graduate study 
environments. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 302 Economic Analysis II (3)  
This course expands and builds upon previous microeconomic knowledge learned in 
introductory microeconomics study. The course emphasizes the depth and breadth of 
the microeconomic system through classroom examination and research, and by 
providing students with the experience of critically applying these concepts as they are 
related to current national and world events. Issues in fiscal and business policy, the 
competitive environment, regulation, the utilization of supply and demand, profit 
maximizing behavior, production and costs, and their interrelationships and policy 
implications are stressed. The study of these topics is structured in a manner that will 
serve as models for the types of analyses required in many post-graduate employment 
and graduate study environments. 
 
Prerequisite: ECO 301; Business department majors only or permission of the 
department. 

 
ECO 311 Labor Economics (3)  
This course covers many of the current questions in labor economics. Foundations of 
wage and employment theory are included, as are practical applications of the theory 
for production. Issues and trends in the labor force, including participation of women, 
minorities, and other groups, are discussed with implications for labor supply. 
Government policies affecting unemployment, equal opportunity, discrimination, and 
comparative growth, among others are also discussed. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 341 History of Economic Thought (3)  
This course focuses on the history of economic ideas. It covers the major schools of 
thought in economics, beginning with mercantilism and moving through supply-side 
economics. Emphasis will be placed on the classical underpinnings of economics as 
currently practiced. The theories of Smith, Ricardo, and Malthus will lead into 
discussions of other economic thinkers, including Marx and Keynes. 
 
Prerequisite: Business department majors only or permission of the department. 
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ECO 351 Money and Banking (3)  
Monetary standards, theories, and controls in relation to business cycles and full 
employment; credit, domestic, and foreign exchange; the nature of banking operations; 
the organization of a bank, the clearinghouse system; and the Federal Reserve System. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 361 International Economics (3)  
The distribution of natural resources among nations; factors responsible for major 
movements in international trades; tariffs and other trade restrictions; means of 
promoting free trade. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 362 Country Analysis (3)  
This course is designed to provide students with an in-depth analysis of a particular 
country or economic development area. The area to be studied will depend on the 
student's interest and the availability of faculty. 

 
ECO 363 Comparative Economic Systems (3)  
An intensive study of the different economic systems in the modern world and their 
adaptations in various countries. Implications for the future of these systems are 
discussed. 
 
Prerequisite: GSR 102 or equivalent; Business department majors only or permission of 
the department. 

 
ECO 403 Research Methods in Economics (3)  
This course covers research techniques, data collection, hypothesis formulation, and 
application of research methods to specific problems in economics. Also included are 
practical exercises in presenting economic research to the wider audience. 
 
Prerequisite: ECO 302, ECO 431; Business department majors only or permission of 
the department. 

 
ECO 411 Business and Managerial Economics (3)  
This course integrates much of the theory about the firm and management of the firm 
with the economic rationale necessary for such managerial decision making. The 
relationships between business and economics are exemplified, with the use of actual 
business applications of economics. These applications will involve both domestic and 
international business decisions. 
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Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 431 Mathematics for Economics (3)  
This course will provide the basic mathematical techniques necessary for understanding 
economics, including economic modeling, equilibrium analysis, optimization techniques, 
financial analysis, and elements of calculus, algebra, and matrix algebra. These 
mathematical techniques are taught in a way to enhance an understanding of them as 
specifically used by economists and financial analysts. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 451 Public Finance and Policy (3)  
This course will provide the foundations for economic analysis within the public context. 
Included will be the study of spending and tax policy within the government as well as 
the economic policy affecting individuals and groups within the reach of the government. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 461 Economic Development (3)  
The origins, development, and present status of economic institutions are the focus of 
the course. World trends in population, living standards, outputs, and technology are 
examined. 
 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 

 
ECO 495 Special Topics (1-3)  
 
 
Prerequisite: Business department majors only or permission of the department. 

 
ECO 499 Independent Study (1-3)  
Intensive, supervised study and research on topics of the student's selection. 
 
Prerequisite: ECO 202; Business department majors only; or permission of the 
instructor. 
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Appendix D 
 
Business Administration Program Areas of Specializations 
 

Specialization in Economics 9 hours 
 
ECO 251 Foundations of Economics and Finance (3) 
This course will provide an in-depth study of common economic institutions 
encountered in everyday situations for personal and family applications. Topics 
covered will in-clued, but not be limited to, how prices are established in the 
market; supply and demand; relationships between price and quantities bought 
and sold by individual consumers; money; checking and savings accounts; the 
banking system, credit, and interest rates, budgeting; and wages in the labor 
market.  
Prerequisite: GSR 102 or equivalent. 
 
ECO 301 Economic Analysis I (3) 
This course expands and builds upon previous macroeconomic knowledge 
learned in introductory macroeconomics study. The course emphasizes the 
depth and breadth of the workings of the macroeconomic system through 
classroom examination and research, and by providing students with the 
experience of critically applying these concepts as they are related to current 
national and world events. Issues in monetary policy, employment and 
unemployment, inflation, aggregate demand and supply, and economic growth, 
and their interrelationships and policy implications are stressed. The study of 
these topics is structured in a manner that will serve as models for the types of 
analyses required in many post-graduate employment and graduate study 
environments. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 302 Economic Analysis II (3) 
This course expands and builds upon previous microeconomic knowledge 
learned in introductory microeconomics study. The course emphasizes the depth 
and breadth of the microeconomic system through classroom examination and 
research, and by providing students with the experience of critically applying 
these concepts as they are related to cur-rent national and world events. Issues 
in fiscal and business policy, the competitive environment, regulation, the 
utilization of supply and demand, profit maximizing behavior, production and 
costs, and their interrelationships and policy implications are stressed. The study 
of these topics is structured in a manner that will serve as models for the types of 
analyses required in many post-graduate employment and graduate study 
environments. 
Prerequisite: ECO 301; Business department majors only or permission of the 
department. 
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ECO 311 Labor Economics (3) 
This course covers many of the current questions in labor economics. 
Foundations of wage and employment theory are included, as are practical 
applications of the theory for production. Issues and trends in the labor force, 
including participation of women, minorities, and other groups, are discussed with 
implications for labor supply. Government policies affecting unemployment, equal 
opportunity, discrimination, and comparative growth, among others are also 
discussed. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 341 History of Economic Thought (3) 
This course focuses on the history of economic ideas. It covers the major schools 
of thought in economics, beginning with mercantilism and moving through 
supply-side economics. Emphasis will be placed on the classical underpinnings 
of economics as currently practiced. The theories of Smith, Ricardo, and Malthus 
will lead into discussions of other economic thinkers, including Marx and Keynes. 
Prerequisite: Business department majors only or permission of the department. 
 
ECO 351 Money and Banking (3) 
Monetary standards, theories, and controls in relation to business cycles and full 
employment; credit, domestic, and foreign exchange; the nature of banking 
operations; the organization of a bank, the clearinghouse system; and the 
Federal Reserve System. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 361 International Economics (3) 
The distribution of natural resources among nations; factors responsible for major 
movements in international trades; tariffs and other trade restrictions; means of 
promoting free trade. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 362 Country Analysis (3) 
 
This course is designed to provide students with an in-depth analysis of a 
particular country or economic development area. The area to be studied will 
depend on the student's interest and the availability of faculty. 
 
ECO 363 Comparative Economic Systems (3) 
An intensive study of the different economic systems in the modern world and 
their adaptations in various countries. Implications for the future of these systems 
are discussed 
Prerequisite: GSR 102 or equivalent; Business department majors only or 
permission of the department. 
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ECO 403 Research Methods in Economics (3) 
This course covers research techniques, data collection, hypothesis formulation, 
and application of research methods to specific problems in economics. Also 
included are practical exercises in presenting economic research to the wider 
audience. 
Prerequisite: ECO 302, ECO 431; Business department majors only or 
permission of the department. 
 
ECO 411 Business and Managerial Economics (3) 
This course integrates much of the theory about the firm and management of the 
firm with the economic rationale necessary for such managerial decision-making. 
The relationships between business and economics are exemplified, with the use 
of actual business applications of economics. These applications will involve both 
domestic and international business decisions. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 431 Mathematics for Economics (3) 
This course will provide the basic mathematical techniques necessary for 
understanding economics, including economic modeling, equilibrium analysis, 
optimization techniques, financial analysis, and elements of calculus, algebra, 
and matrix algebra. These mathematical techniques are taught in a way to 
enhance an understanding of them as specifically used by economists and 
financial analysts. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 451 Public Finance and Policy (3) 
This course will provide the foundations for economic analysis within the public 
context. Included will be the study of spending and tax policy within the 
government as well as the economic policy affecting individuals and groups 
within the reach of the government. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 461 Economic Development (3) 
The origins, development, and present status of economic institutions are the 
focus of the course. World trends in population, living standards, outputs, and 
technology are examined. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 495 Special Topics (1-3) 
Prerequisite: Business department majors only or permission of the department. 
 
ECO 499 Independent Study (1-3) 
Intensive, supervised study and research on topics of the student's selection. 
Prerequisite: ECO 202; Business department majors only; or permission of the  
 
 



 Page 54 of 58 

 

Specialization in Finance 9 hours 
 
BUS 353 Investments (3) 
A course that examines the principles of financial investing and provides 
opportunities to develop basic quantitative, research, presentation, and critical 
analytical skills that are useful to an investor. Topics include analysis of the 
investment environment, tools and mechanics of investing (debt instruments, 
government and municipal securities, common stock, real estate), portfolio 
construction and management, dealing with securities markets, tax issues in 
investing, research strategies, financial statement analysis, and risk/ return trade-
off analysis. This course incorporates student management of an actual 
investment fund that is a component of Gallaudet University's endowment. 
Prerequisite: GSR 150; Business department majors only or permission of the 
department. 
 
BUS 493 Entrepreneurship (3) 
This course examines current theories about entrepreneur-ship and reviews the 
fundamental areas of business administration that every entrepreneur should 
know, including management, marketing, accounting, finance, and policy and 
strategic planning. The structure and purpose of a business plan are covered in 
detail. 
Prerequisite: ECO 202, BUS 211, BUS 221, BUS 331, BUS 351, and BUS 371; 
Business department majors only or per-mission of the department. 
 
ECO 351 Money and Banking (3) 
Monetary standards, theories, and controls in relation to business cycles and full 
employment; credit, domestic, and foreign exchange; the nature of banking 
operations; the organization of a bank, the clearinghouse system; and the 
Federal Reserve System. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 403 Research Methods in Economics (3) 
This course covers research techniques, data collection, hypothesis formulation, 
and application of research methods to specific problems in economics. Also 
included are practical exercises in presenting economic research to the wider 
audience. 
Prerequisite: ECO 302, ECO 431; Business department majors only or 
permission of the department. 
 
ECO 431 Mathematics for Economics (3) 
This course will provide the basic mathematical techniques necessary for 
understanding economics, including economic modeling, equilibrium analysis, 
optimization techniques, financial analysis, and elements of calculus, algebra, 
and matrix algebra. These mathematical techniques are taught in a way to 
enhance an understanding of them as specifically used by economists and 
financial analysts. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
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ECO 451 Public Finance and Policy (3) 
This course will provide the foundations for economic analysis within the public 
context. Included will be the study of spending and tax policy within the 
government as well as the economic policy affecting individuals and groups 
within the reach of the government. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 

Specialization in Human Resource Management 9 hours 
 
BUS 414 Human Resources Management (3) 
This course focuses on the successful planning, staffing, and management of 
personnel in small and large business organizations. Course topics include job 
design and organizational structure, recruitment and selection, legal issues 
(benefits, privacy, equal opportunity), and performance management. Special 
attention is paid to problems of successfully implementing human resource 
strategies at both the operating unit and corporate level. Through the use of case 
studies and real-world scenarios, the issues of work-place productivity, turnover, 
employee morale, and manager effectiveness are discussed. 
Prerequisite: BUS 211, BUS 341 or PHI 358 and BUS 371; Business department 
majors only or permission of the department. 
 
BUS 372 Business Law II (3) 
This course addresses additional legal topics required for certification as a 
certified public accountant, including debtor and creditor relations, negotiable 
instruments, real property, trusts, wills and estates. 
Prerequisite: BUS 371 or permission of instructor. 
 
ENG 380 Writing for the Business and Professional World (3) 
This course is designed for those students who are preparing for a professional 
career in fields that require practical writing. The emphasis of the course will be 
on specific types of writing, such as effective resumes, business letters, and 
short and long reports encountered in the business/professional setting. 
Prerequisite: GSR150 or ENG 204 or the equivalent; or per-mission of the 
instructor 
 
 

Specialization in International Business 9 hours 
 
ACC 461 International Accounting (3) 
The course studies how accounting is practiced in different countries around the 
world, and students will learn to compare the differences in financial reporting, 
taxation and other accounting practices that exist across countries. As business 
becomes more global, an understanding of these differences and efforts to 
harmonize differing accounting standards grow in importance. The course deals 
with both cultural issues and accounting issues having the greatest differences 
between nations. 
Prerequisite: ACC 202; Business department majors only or permission of the 
department. 
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ECO 361 International Economics (3) 
The distribution of natural resources among nations; factors responsible for major 
movements in international trades; tariffs and other trade restrictions; means of 
promoting free trade. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
ECO 362 Country Analysis (3) 
This course is designed to provide students with an in-depth analysis of a 
particular country or economic development area. The area to be studied will 
depend on the student's interest and the availability of faculty. 
 
ECO 363 Comparative Economic Systems (3) 
An intensive study of the different economic systems in the modern world and 
their adaptations in various countries. Implications for the future of these systems 
are discussed.  
Prerequisite: GSR 102 or equivalent; Business department majors only or 
permission of the department. 
 
ECO 461 Economic Development (3) 
The origins, development, and present status of economic institutions are the 
focus of the course. World trends in population, living standards, outputs, and 
technology are examined. 
Prerequisite: ECO 202; Business department majors only or permission of the 
department. 
 
GOV 330 Intro to the European Union (3) 

This course will introduce students to the history, politics and legal structure of the 
European Union. Among the topics to be covered will be: EU institutions, social 
policy, CAP, EU expansion, the EURO, the single market, EU foreign policy, and 
immigration policy. 

 
GOV 391 International Relations (3) 

An introduction to the basic factors, concepts, and theory of international 
relations. The objectives, methods, and capabilities of modern states and other 
international actors will be surveyed. A study will be made of the institutional 
forms of international relations, ideological orientations, and objectives. Emphasis 
will be on the trends and transformation of the international system during and 
after the Cold War. 

Prerequisite: GOV 102, 302. 

 
SOC 313 Work and Globalization (3) 

This course examines how work is related to societal and technological changes. 
Topics include long-term trends in the nature of work and the differences in work 
among major segments of the labor force, including differences by race, gender 
and disability. The course also examines how globalization is affecting work and 
workers in the United States as well as in selected other countries. Aspects of 
diversity are incorporated throughout the course in the form of issues that affect 
human behavior. 
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Specialization in Law 9 hours 
 
BUS 372 Business Law II (3) 
This course addresses additional legal topics required for certification as a 
certified public accountant, including debtor and creditor relations, negotiable 
instruments, real property, trusts, wills and estates. 
 
Prerequisite: BUS 371 or permission of instructor. 
 
GOV 395 International Law and Organization (3) 

This course is a basic introduction to international law and organization. Students 
will learn how international law is different from municipal law, how international 
law is made, and the role of international law in domestic legal systems, specific 
rules of international law regarding sovereignty, recognition, nationality, human 
rights, war, and the law of the sea. The role of international organizations relating 
to the making of international law, the uniqueness of the European Union as a 
law-making body, and a brief introduction to the role of the UN, generally in the 
international system, will be discussed. 

 

Specialization in Marketing 9 hours 
 
ART 222 Caves to Computers: The Evolution of the Graphic Arts (3) 
This course both surveys and samples the creative, techno-logical and social 
developments that have had impact on the evolution of the graphic arts. Course 
content emphasizes both the visual and written record through a variety of media 
including original objects, reproductions, film, the Web and other published 
sources. 
Prerequisite: ART 140, ART 160. 
Course Fee: $40 
 
BUS 421 Marketing Research (3) 
This course examines ways that research methods and procedures are be used 
to obtain the information necessary for making sound strategic marketing 
decisions. Topics includes a review of marketing concepts, research ethics, 
research design (secondary data, qualitative data, observation, survey and 
experimentation), data acquisition and measurement, questionnaire design, 
sampling issues, and data analysis and findings. By performing group and 
individual marketing research projects, students learn how to write a research 
proposal as well as how to execute and present of complete marketing research 
study. 
Prerequisite: BUS 221 and BUS 331; Business department majors only or 
permission of the department. 
 
BUS 493 Entrepreneurship (3) 
This course examines current theories about entrepreneur-ship and reviews the 
fundamental areas of business administration that every entrepreneur should 
know, including management, marketing, accounting, finance, and policy and 
strategic planning. The structure and purpose of a business plan are covered in 
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detail. 
Prerequisite: ECO 202, BUS 211, BUS 221, BUS 331, BUS 351, and BUS 371; 
Business department majors only or per-mission of the department. 
 
CIS 404 Multimedia Applications in Business (3) 
This course serves as an overview of multimedia hardware and software and 
their applications in the business environment. Some of the topics include 
multimedia hardware devices, software (graphics, animation and authoring 
software), graphic user interface, interactivity, object linking, and embedding. An 
hands-on activities, students will develop various types of applications such as 
business presentations, new product advertisement, and courseware application 
prototypes. 
Prerequisite: CIS 303 with C or better; Business department majors only or 
permission of the department. 
 
CIS 406 E-Commerce (3) 
This course is designed to provide the students with the prerequisite skills and 
knowledge in order to participate in the ever-growing electronic business sector. 
Specific topic areas include key E-commerce concepts, emerging technologies 
related to E-commerce, business to business, business to consumers, 
consumers to consumers and global business transactions. 
Prerequisite: CIS 203, BUS 356; Business department majors only or permission 
of the department. 
 
COM 360 Introduction to Public Relations (3) 
Provides a broad overview of components of public relations in the public, 
private, and nonprofit sectors. Examines the concept of public relations as an 
ongoing process. Exposes students to the basic knowledge, skills, strategies, 
and tools used by practitioners. 
Prerequisite: COM 150 or permission of the instructor; COM 350. 
 
REC 321 Planning and Event Management (3) 

This course is designed to enhance students’ familiarity with the program 
planning process as it is customarily conceptualized and applied by recreation 
and sports programming professionals. As such, the course includes assessment 
of needs, development of goals and objectives, appropriate involvement of 
stakeholders, awareness of and ability to develop and adhere to timelines in all 
logistical areas, awareness and ability to provide exceptional and beneficial 
customer service, and evaluation of results and outcomes. Emphasis is placed on 
experiential learning through the actual planning and execution of a community-
based event within the Gallaudet or the greater Deaf Community, similar to a 
service-learning course. 
Prerequisites or Co-requisites: REC 201 or 202; or permission of the instructor or 
coordinator. 
 
Students can design their specialization in this field in consultation with 
their advisor by selecting from among the variety offered by the 
Department of Business 
 
Choose from the courses described above 


